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PASSION & DECADES OF EXPERIENCE

THAT LAID FOUNDATION TO SINGAPORE’S TRAVEL ROADMAP
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1970s Became Asia’s Biggest & Most Popular Model Tour Agency

Back in the 60s where Singapore’s Travel were catered more to high ranking colonial officials
for assuming office in foreign lands or business related trips. The notion of travel was almost
impossible; not only was it expensive but also due to limited transportation means. With all these
factors, | had a dream to make travel “available to all” | entered the travel industry in 1962. Looking
back this dream kept my motivation going despite all the obstacles faced, with a final goal of giving
all Singaporeans the “joy to travel” During the mid 60s, the main transportation tools were ships
plying to Indo-China’s Vietnam, Cambodia and Hong Kong, concurrently the business has success-
fully created holidays to these-places. By the end of the decade, the business has grown exponen-
tially in revenue and tour programs to worldwide destinations. The travel agency became Asia’s
biggest and most popular model tour agency, with retail outlets in America, Europe, Asia and
naturally closer to home; South East Asia territory.

Charter Concorde Supersonic Breakthrough In Air Travel

End of the 70s marked a new era for travel; the hardships and efforts finally paid off with the
establishment of another well-known outbound travel agency. Having attained the goals of travel
and holidays “available to all’ with exciting tour programs, | have decided to take this dream to the
next step. By creating even more challenging and complex tour programs such as Round the World
Tours, World Exposition Tours, Charter luxury cruises. In the 1980s came a breakthrough in air travel
and that was the introduction of Concorde Supersonic, with a supersonic speed twice of sound.The
impossible deem possible as we charter this new creation bringing travelers to experience a one and
a half hours flight from London to around the Atlantic Ocean. All these exciting tour programs
combined with advancement on transportation allowed Singapore’s outbound travel to turn a new
chapter. My passion for travel thus grew even more allowing the next personal milestone for travel.

In order to achieve greater heights and customer satisfaction, | have proactively designed,
participated all the tour programs. Be a vessel to allow all my customers in setting their own
footprints on every part of the globe.The first was a daring attempt to fly over Antarctic towards end
of 70s and early 80s. | still remembered excitement as the plane dips upon approaching this massive
ice field to enable passengers an aerial view of various countries’ scientific facilities that was built
there.If it was possible to do it in the south, | know we could venture to the north as well. Off we flew
to the Arctic Circle consisting of Greenland and Northern Norway, wondering at the 24 hours
sunlight as there was no indication of night time. The most surreal was when | embarked on our
“Around the World in 5 continents”tour 5 times up to 30 days duration each before introducing this
itinerary. The “intensive” 5 times travelling paid off as this program became sought after.
Customers were awarded a Flight certificate undersigned by the Captain;
remembrances of this amazing feat.
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07/02/1981 BAFRMANBHLBUA T LEEEE T
7 Feb 1981, Concorde chartered flight London / Atlantic Ocean
supersonic soaring in the air with 100 paxs
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Washington / London on 27 Aug 1976 - Albert See
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Paris / Casablanca on 26 Jan 1978 — Albert See

01/11/1980 FMMWAEHSIA
Singapore / London, Singapore Airlines
on 1 Nov 1980 - Albert See
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“Million-dollar Luxury Car Draw” Prize *« Sponsored Chinese Serial Travel Programmes

By the early 90s, | journeyed on to establish another multinational travel company with Indonesian business tycoons to further develop
Singapore and Malaysia markets travel to China on a full-scale. This project took a short petiod of three years to create a premium company for
travel business and leisure to the World especially China. In the development stage, the company had used intensive publicity of more than 30
millon dollars on advertising and promotions for its branding. This enabled the company a solid foundation with great potential for further
expansion. During those days we were the first to organize various large sale travel fairs and give away grand draw prizes like our “Million-dollar
Luxury Car draw/ till date with more than 10 Mercedes-Benz luxury saloons drawn. Among other initiatives, we sponsored Chinese serial travel
programs like "Jiang Shan Wan Li Xing”to publicize Singapore’s first Grand banquet held at Great Hall of the People with 1500 persons at every one
time, a rare treat for customers to experience such as “National guest” would. This also brought about multiple chartered flights to large cities in
China that made China“available to all"not only in Singapore but Malaysia as well. Another memorable project which | hold dearly, was the historic
affair in 1997, the handover of Hong Kong to China. Once again we were the only travel agency to have the resources to lead more than thousand
people to Hong Kong for the grand ceremony banquet to witness the handover to China.

It all started with a dream; travel “available to all” Always on the look-out for new ways to allow joy to travel,and be a leader in differentiated
tour programmes. Came the next wave, experiencing and participating in global history worthy events for our customers. We launched the
“President China Tour" to follow President Clinton's footsteps on his historic visit to China. In Xi'an we held a grand “Emperor of Flourish Tang
Touring to Town Grand Ceremony with more than a thousand participants. A joking remark was made by some of the tour participants:“You were
really more terrific in comparison with the president.”Main leaders of Xi‘an City Council Government also joined and witness the grand ceremony.
The then Mayor of Xi‘an City had made a reception to honor the main officers-in-charge of the travel group. He pointed at the reception:” It is a first
for such organization of large scale travel groups visiting Xi'an at the same day.”

ERTEMNRFLEED, THENTERYEFMERBLMBRRZH, ATFRUSE, RIOEHM
W, DRET, X%, RE. FF, A%, HEANER. SENER. ZEMAA. BERAE. B, B,
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Winner of 2010 Grand Prize Mercedes-Benz
=

Winner of 2007
Grand Prize
Mercedes-Benz

Winner of 2009
Grand Prize Mercedes-Benz
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Among the last 50 years of travel, the peak was reached during early 1980s where our
travel business has expanded globally. We set up branches or companies in Singapore, Malaysia,
Brunei, Thailand, Hong Kong, Taiwan, Tokyo, Seoul, New York, Hawaii, San Francisco, Los Angeles,
London, Paris, Sydney, New Zealand etc, to let millions of tourists travel globally whilst getting
travel services feel like home-service. The investment used for setting up of company and
branding publicity in advertising and promotions were an estimate of several hundred millions
of dollars. ASA Holidays is an extension and inheritance of the solid foundation accumulated
over several decades of global travel business.

Entering into the 21st century, the main shareholders with no intention of continuing the
business sold their shares to a Taiwanese. Being a small shareholder in this establishment, | have
decided to relinquish my shares. Soon after the “Huan Wo Zhuangli Shanhe*" through a
turbulent period, and with all the success since | started my humble business pooling more than
5 million, I have decided to bring back a team of key executives with together more than 100
years of experience. We continued to establish the present Air Sino-Euro Associates Travel Pte
Ltd, with strong belief that | will not only allow travel “available to all” but at the same time inject
a “Joy to Travel “as well. As travelers become more affluent and well-travelled, we wanted our
customers to be part of any history-worthy global events in the making. While keeping true to
my dream of making “Travel available to all” coupled with “joy to travel” we have made these
history-worthy global events affordable to the masses. Among these events were Beijing
Olympic Games 2008, Shanghai World Exposition 2010, Taipei International Flora Exposition
2010 & the coming Xi‘an Int’| Horticultural Expo 2011 set to open in April 2011.1t has become a
tradition for us to charter flights over the Chinese New Year Spring Festival yearly to celebrate
with different cultures in our world. Some of our most notable destination would be Northern
Harbin Ice & Snow, Guizhou, Yunnan & Taiwan. Looking back | realized | have been in the travel
industry for half century.| have not only witness but personally participated in the vicissitudes
of travel business in Singapore, Malaysia, Southeast Asia etc. | was blessed with the opportunity
to nurture a few startup businesses and watch it successfully mature into 'cash cows'.Reminisc-
ing when I first started this dream with only five hundred dollars capital, although there were
many challenges, there were also much joy, watching the expressions and happiness our
customers showed when they first touch snow, or first time sitting on a plane.These are precious
moments money can’t buy and if | had to start all over again, | would not change a single thing.
I shall not rest in my laurels and continue to pursue that one dream "Travel made available to all”
and”"Lifetime of Joy to travel”with Air Sino-Euro Associates Travel simply known as ASA Holidays.
#: “Recovery of The Magnificient Motherland”
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Minor Archive of Establishment

fidkHER: 1962%

Date of Establishment of Career: 1962
MBEA: 5SETERAX

Commencement Capital: $500

Bl 3h 5= ;70 3K

Place of Establishment: Singapore

MEEAT AL
WFERE. MTEH. BhALE
Business Lines:
Travel & Sightseeing Services, Air Transport
& Cruising Business

MERI: 138 &
Existing Number of employees: 138

MEDLE/JEEER: 11,000 R
Present Office/Business Area Coverage: 11,000 sg. ft

ER%E:
R R ERE. =, BB

Main Business:
Worldwide & China Travel, Aviation & Cruise Liner

mHEE: RESEAKRTHZ—
Marketing Scope:
One of the Largest Regional Travel Agencies

X 4& 77 3\ Contact Phone No.:
(65)6303 5303

1 iz b 3 Website :
www.asaholiday.com

HittER(BHFIFELE):
ENfe. SR, FE. HE
Other Countries Franchise:
Indonesia, Malaysia, Thailand, China
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FERALER, (THESMEDBAE —— FHmiE BHRHIE
ASA Holidays Office & Outlets - 3rd Floor People’s Park Complex, Singapore

09/07/2009 #ifNA3BOE AL EHITH
SIA A380 First Flight to Hong Kong on 09 July 2009
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Huaxi Village the World’s No. 1 Village

China's Modern Village - “No.1 Village under Heaven”Huaxi Village, has become the Role-model village for all of China. From an impover-
ished and backward village that managed an amazing turnaround strategy into modernity. All the facilities within the village have been turned
into what one would expect from a modern city. Under its reformation of open economy with democratic socialism ideology, the old, delapidated
village has been transformed amazingly into a land fuli of skyscrapers, magnificent bungalows, residential condos, and shopping malls.

In 2011, the village will celebrate its 50th anniversary of establishment. Its villagers will have an opportunity to move into a 74 storey
“Ariel new agricultural village” skyscraper. The first village in China or any part of the world to have achieved many of its feats including “Richest
village in China” based on its ideology, has become the pride and joy of every village in China. It has become a worthy role model for Villages
Worldwide to learn from.

Two decades into the 21st Century, Huaxi Village despite its wealth accumulation and
modernized facilities, has decided to move into an era of commercialization for all enterprises. On . i
the 16th November 2010, the Village Chief announced plans on purchasing a fleet of 20 air crafts (2 ' s N
have arrived), raising the bar on its tourism. The ripple effect will also allow this mainly agricultural i
village to progress towards commercialization, industrialization leading to a varied & better
balanced society, offering all villagers more benefits and wealth. Marching towards the goal ofbei g
the World's most prosperous village and leading role model for commercialization. |
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illage party, village, and Lnlerprlt.es -Wu Renbao

*

CEO of ASA Hnlldaﬁs & Honorable Villager of Huaxi Village, (_hma - Albert See
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19/1/1978 SIN-CMB-BOM-DEL-PAR-CAS-PAR-CPH-LAX-LAS-LAX-PPT-AKL-
CHC-ZQN-MON-CHC-SYD-ANTARTICA-SYD-TYO-TPE-HKG-SIN
9/2/1978 Every sector with Captain’s signature (22 Days)
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The literal translation from the French for ‘Savoir’ is ‘to know how’ and ‘Faire’ is ‘to do’.
Collectively, ‘Savoir Faire’ means the ‘know how” in the travel industry.

A & T represents ‘air’ and ‘travel’ and as a Brand it signifies a mark of excellence in products
and services provided. It is an attainment of leadership standing in all air and travel related
businesses.

ASA Holidays is truly the ‘Savoir Faire’ in the travel industry with its solid foundation laid for
over a quarter century and extensive travel experience accumulated for more than 100 years.

The team at ASA Holidays has been in the trade for over 3-4 decades;
its expertise further accentuated by its key management boasting more than a quarter century of
experience in worldwide travel. The same elite team also laid claims to many breakthroughs in
Asia outbound travel scene.

"Savoir' EXBIERAESHAE, "Faire" MIRRGHIE L,
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